L0G FILES -

A DEEP DIUE
INTO YOUR DATR!




THE REAL WRY TO

DETEGT TECHNIGAL
ISSUES....... o




WITH GAT CONTENT




BEGINNERS GUIDE ELK STACK

APACHE LOGS USE GASES
NGINX LOGS CRAWLER
CLOUDFLARE LOGS ONERVIEW



https://www.searchenginejournal.com/seo-log-file-analysis-guide/419660/
https://httpd.apache.org/docs/current/logs.html
https://docs.nginx.com/nginx/admin-guide/monitoring/logging/
https://developers.cloudflare.com/logs/
https://logz.io/learn/complete-guide-elk-stack/
https://www.oncrawl.com/technical-seo/seo-use-cases-log-file-analysis/
https://developers.google.com/search/docs/crawling-indexing/overview-google-crawlers?hl=de
https://developers.google.com/search/docs/crawling-indexing/overview-google-crawlers?hl=de

ALL DATA PROJECTS ARE
DIFFICULT TO START

Now In a Week In a Month Ina Year









DEPENDING ON ARCHITEGTURE:

* TIMINGS

» GAGHING INFO3
» EDGE / ORIGIN INFOS
» GUSTOM CONFIGS




TIMINGS

FOR WHIGH RESOURGES WE HAD HIGHER
TIME TO FIRST BYTE RESPONSES THAN
THE ANERAGE?

THINK ABOUT: PARRMETERIZED URLS, RENDERING, LORD BALANCING, DB
QUERIES, APl RESPONSES, CAMPAIGN URLS



HOW IS THE GACHE RIT RATIO EVOLVING
FOR EACH MIME TYPE?

THINK ABOUT: UNGAGHED ELEMENTS, CACHING GUIDELINES,
ARCHITECTURE PERFORMANGE



EDGE / ORIGIN SERUER

RESOLNING TIRES ON THE ORIGIN
SERWER?

THINK ABOUT: SERVER CONFIGS, EDGE WORKERS, SERUE RATIO FROM THE
EDGE



GUSTOM CONFIGS

LOG THE AGGESS LOGS FOR
IN R CUSTOR FORMAT WITH
CUSTOM METRIGS

THINK ABOUT: CONDITIONAL LOGGING, LOG SEGMENTATION,
STANDARDIZATION







YOUR OWN DATA:

o GOOGLE SEARCH CONSOLE

» RANKING DATR, SEARCH WOLUME
» OWN CRAWLS
» BUSINESS METRIGS




WHAT IS THE ANERAGE RARKING OF
HIGHLY OR LESS GRAWLED URLS?

THINK ABOUT: CRAWL2IMPRESSION, RANK2CRAWLRATE



SEARGH WOLUME

WHIGH URLS MAPPED T0 HiGH 5§
KEYIWWORDS ARE NOT CRAWLED?

THINK ABOUT: POTENTIAL OF UNCRAWLED URLS, CRAWL BEHAWIOR OF
MONEY URLS



OMIN CRAWLS

HOW IS THE RELATIONSHIP BETIMEEN
INTERNAL LINKING SCORE AND GRAWL

RATE?

THINK ABOUT: UNGRAWLED URLS, UNIMPORTANT GRAWLINGS, INDEKATION
US CRAWLING



ARE ALL OF MY HIGH MARGIN PRODUCTS
ON GOOGLEBOTS RADAR?

THINK RBOUT: STATUSCODE OF BESTSELLERS, RESPONSE TIMES OF
BESTSELLERS






DATA RETENTION RATE

« LAST 3 MONTH NERRLINE
 LAST 12 MONTH IN GOLDLINE
 LAST 24 MONTH IN ARCHIVE

EVERYTHING ELSE IS T0O MUCH!



CONDITIONAL LOGGING

» PUSH ONLY IF REVERSE DNS IS FROM GOOGLE
« HITS FROM GUSTOMERS CONTRINS MORE FIELDS

 LOG KNOWN BOTS DIFFERENTLY
REDUCES STORAGE UP TO 90-95 PER CENT



IN GERMANY WE SAY:
AUFTRAGSDATENVERARBEITUNGS-

NERTRAG

credits @liamcarpenter




ANONYMIZE ASAP!
DNS
LOOKUP DROP ANONYMIZE

DO NOT RELY ON THIRD PARTY TOOLS!




ANONYMIZING

66.249.663 =) 624000
66.249.651 =)  (C456FF23820M2 $¢
66.249.663 ===)  GOOGLEBOT OR NOT!

NO DATR NO GOMPLIANCE!



DUTIES

CONTRAGT FOR DATR PROGESSING

USER RIGHTS

PRIVACY STATEMENT

OLD DATA MUST BE DELETED / MASKED

UP TO 20 MILLION EURO OR 424 REVENUE!






SLOW REQUESTS — CRAWLRATE
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SLOW REIIIIESTS llll ORIGIN

Location Connect

Frankfurt 4.3ms 17/ms 200ms 388ms
San Francisco |31ms 152ms 758ms 1300ms
Paris 15ms 18ms 250ms 928ms
Amsterdam 12ms 10ms 197ms 426ms

ANALYZE GRANULARLY - THINK GLOBAL



SLOW REQUESTS — PARAMETERS

/CAT/BRAKEDISGS ===)>  BOOMS TTFB
/SEARCH?=BRAKEDISCS ——>  1600MS TTFB

PARAMETERS ARE EXPENSIVE!



SLOW REQUESTS — GAMPRIGNS

/PRODUGT/DUC-1 ===)>  NOINDEX, BUT
HIGHLY REQUESTED

/TRACKING ====)>  NOT SEO RELEWANT

SWITGH YOUR MINDSET



SLOW REQUESTS — GOMPRESSION

CSS-Files 3.018GB
© CSS-Files
@ Fonts Fonts 8.832GB
® HTML-Files HTML-Files 8.738GB
Images
® JavaScript-Files Images 2.872GB
JavaScript-Files 20.553GB

DECIDE WHERE TO TWERK COMPRESSION-RATE



GAGHING — MISS HIT RATIO

PER RESOURGE PER SEGMENT

o IMAGES « PRODUCT PAGES

« STATIC RESPONSES  TRACKING/RETURN PORTAL
« THIRD PARTIES » SEARCH

NO REQUEST IS THE BEST REQUEST



EDGE — PERFORMANGE
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EDGE — PERFORMANGE
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HOW DO YOU QUANTIFY THE IMPACT?



GIVE GSC
DATA MORE
GONTENT!




(3G — COMBINE YOUR DATR

MAP PERFORMANGE DATA TO URLS
- ARE GRITIGAL URLS CRAWLABLE?

- STATUS CODE ISSUES WITH HIGH-TRAFFIC URLS?

- GRAWLING TO IMPRESSION SPEED



(3G — COMBINE YOUR DATR
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CRAWLS — THE MISSING PART

INTERNAL LINKING AUDITS

- ORDER IN NAWI IS KEY

- GRAWLING IS 21
REFLECTING YOUR
PRIORITIES
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GRAWLS — DISCOUERY

Google: Crawlhits to Page-parameter (top 100, monthly)
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BUSINESS KPIS = URLUE

QUANTIFY CRAWLING EFFECTS
- BESTSELLERS ARE NOT CRAWLED!
- OUT OF STOCK IS KILLING CRAWLING -> RANKING

- SLOW RESPONDING GAMPRIGN URLS



HOW WE FUCKED UP OUR FRONTEND SERNIGE
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RANDOMLY INCREASING KK RESPONSES?



ASK FIRST INSTEAD FOR




